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Emporia State University’s (ESU) goal was to raise 

$25 million in a five-year period to fund five areas of 

education. In fewer than four years, the University 

exceeded its goal with gifts of more than $26 million to 

fund education, capital and endowment.

A Campaign for ESU represented an opportunity 

to secure financial resources for student quality and 

diversity, teaching excellence, educational foundations 

for the future and capital needs.

To continue to meet the needs of its students, the 

University sought to fund scholarships to recruit and 

retain academically, artistically and athletically talented 

students. Funding was needed to enhance specific 

academic programs, give grants to give special students 

and offer assistance to expand education beyond the 

normal classroom setting.

Attracting and retaining an outstanding faculty and staff 

was essential. Not only does this goal provide classroom 

instruction of the highest possible caliber, but it helps 

enhance an institution’s reputation among its peers and 

the general public.

The entire campus needed to be connected through fiber 

optics and linked to offer networks to school districts in 

Kansas and throughout the nation, other Kansas Board of 

Regents institutions and vital database networks around 

the world. This goal was met with a state-of-the-art 

computer lab installed in the English department.

Emporia State University: A Campaign for ESU



A key component of Emporia State University’s mission 

is to serve the needs of Kansas citizens in specific 

areas outside the classroom. Since its inception, ESU 

has sought and fostered partnerships with schools 

and businesses to recognize 

individual excellence, protect 

and promote innovative 

programs unique to this region 

and establish centers for 

excellence in areas that support 

the University’s mission.

Some programs at ESU had 

outgrown their facilities and 

many existing facilities needed 

maintenance, repair, renovation 

and upgrading. The quality 

of facilities, whether in the 

classroom, laboratory, library or 

rehearsal hall and the learning 

environment, affected the 

quality of instruction.

Trustees also wanted to 

provide an opportunity to add 

dimension to ESU’s reputation 

and public perception, in terms geographic orientation 

and academic focus. A Campaign for ESU let more 

people in on the well-kept secret that ESU is a diverse 

and contemporary institution of higher learning with 

much to offer students and faculty who prefer the 

benefits of an intimate learning environment.

Although the total needs of the University far exceeded 

the items selected for funding, the Trustees were 

uncomfortable setting a $25-million goal because of the 

psychological hurdle. Past impressions still shadowed 

ESU’s vision for the future.

Hartsook found the local 

community supported the 

campaign, but many people 

shared a skepticism similar to 

that held by the Trustees. ESU 

was established as the teachers 

college for Kansas in 1863. They 

produced great teachers, but 

they obviously did not generate 

the same wealth during their 

lifetimes as doctors and lawyers.

A Campaign for ESU changed that 

perception. It also changed the 

management and organization 

of the Emporia State University 

Foundation. The positive growing 

pains and restructuring that 

resulted from the campaign’s 

success increased employees at 

the Foundation from four to ten.

Emporia State University overcame temptations of self-

doubt and instead, took bold steps to secure a vision 

of growth and a reputation of excellence. A Campaign 

for ESU not only added finances, it laid a foundation for 

future success.
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