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The Nelson-Atkins Museum of Art: Generations
The early nineteen-thirties still hold starkly contrasting
images: great advancements in the arts and sciences, as well
as great economic instability around the world. The year 1933
also saw the first opening of a world-class museum of art in
Kansas City, Missouri. The grandness of the building and the
vision of its benefactors, William Rockhill Nelson and Mary
Atkins, represent remarkable achievements for any age, but
especially for its day.
After providing pleasure to almost seven decades of art
audiences, The Nelson-Atkins Museum was due for an
update. Devotees of the Museum agreed that more room
was needed to display important
works of art kept in storage for
lack of gallery area.
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Steering Committee and Building Architect for “Generations” Campaign – The Nelson-Atkins Museum of Art. Back row, from left:
Henry W. Bloch, Michael Churchman, Marc Wilson, Eric Staley, Donald Hall. Front row, from left: Steven Holl [architect], Adele Hall,
Karen Christiansen, Estelle Sosland, Morton Sosland.
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art appreciation and education to a new generation.
William Rockhill Nelson and Mary Atkins provided a generous
“We have benefitted from the contributions of previous

offering of art for the pleasure of others. Generations

generations to The Nelson-Atkins Museum of Art. Their
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for one of the finest art museums in the world. We pledge

to future generations.
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