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Cerebral Palsy Research Foundation: Campaign for Dignity
When the leadership of the Cerebral Palsy Research
Foundation of Kansas (CPRF) embarked on a $10-million
endowment campaign, no one could have predicted its
dynamic success. What began as a modest annual fund
and endowment effort evolved into a concisely executed
campaign with a $25-million goal.
CPRF is a nationally recognized leader in the development
of rehabilitation engineering, specialized services, advocacy,
employment training, and job placement for people with all
types of disabilities.
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Confidence was heightened when Daniel M. Carney,
chairman of the board and co-founder of Pizza Hut, and
Daniel J. Taylor, CEO of Property Management, agreed
to co-chair the campaign. Both were major philanthropic
investors and shared an unwavering commitment to the
organization’s mission.
“CPRF is an excellent organization that has provided
support for people with disabilities for many years,” says
Dan Carney. “Our problem has always been our ability
to raise financial support from our community. We were
excited to see the plans that were put in place that
resulted in our anticipated success.”
The roster of people Carney and Taylor recruited to
serve with them on the campaign’s steering committee
also were outstanding community leaders. The old
fundraising adage that campaigns succeed or fail based
on the strength and commitment of the volunteer
leadership was certainly underscored throughout CPRF’S
two-year Campaign for Dignity. Good staff support was
also crucial to the success of the campaign.
Through a series of personal presentations, the Campaign
for Dignity secured over 75% of the campaign goal
within the first twelve months. This included two major
challenge grants. One from the Mabee Foundation for
$1.5 million and another from The Kresge Foundation for
$600,000.
Both of these challenge grants had been awarded on
the campaign needs as outlined in the case for support.
Then, a miracle occurred.
CPRF was within one month of satisfying the Mabee
Foundation challenge and within three months of
meeting the Kresge Foundation challenge when board
member and campaign co-chair, Dan Taylor, successfully
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